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United for Warm Homes 
campaign guide 
United for Warm Homes is a growing movement of community groups and activists 
from all walks of life campaigning for a common goal: warm homes for all. 

Millions of us will struggle to pay our bills this winter because of soaring gas prices. And 
years of government inaction has left our homes damp, cold and expensive to heat. 

Thankfully, there are long-lasting solutions to cut our bills, keep our homes warm and 
reduce carbon emissions. 

In this guide 

This guide will explain what the campaign is calling for, how to set up your local 
campaign step by step, and the support and resources available to help you do it. 
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The goal 

The energy crisis has made one thing clear: our housing stock and energy systems are 
broken. Without rapid, meaningful action, we’ll face continuous hardship. That’s why 
United for Warm Homes is calling for:  

1. Urgent additional financial support to keep people warm. Even with the 
government’s price freeze, energy bills are still far too high for millions of us. As 
the price of food and other essentials continues to rise, too many people will be 
pushed into rationing their energy use this winter and living in cold homes. We 
need more targeted support to keep people warm and well.    
 

2. A nationwide insulation programme. Upgrading homes with insulation is the 
cheapest and easiest way to permanently reduce our bills. But most people can't 
afford it. We need governments across the UK to roll out an emergency 
programme of insulation and energy saving measures now, starting in 
neighbourhoods where fuel poverty is highest.  
 

3. Permanent fixes to our failed energy system. Our energy system currently 
prioritises massive fossil fuel company profits over meeting people’s basic needs. 
Everyone deserves a warm home, and there’s no good reason we can’t all have 
one. By powering our homes with cheap and clean renewables and guaranteeing 
everyone the energy they need to live comfortably, we can ensure no one is left in 
the cold.  

How we’ll win 

The pandemic showed us that strong and united communities can support each other 
through even the toughest times. That’s why we're supporting people up and down the 
country to set up local campaigning hubs, bringing communities together to help 
support one another with the impacts of soaring energy costs and demand the right to a 
warm home.  

Whether you're worried about keeping up with rising bills, passionate about renters' 
rights or concerned about climate change, we’ll help you find others in your local area 
and start your own campaign. 

And by linking these campaigns up across the country, we can build a national 
movement that’s too powerful to ignore. 

We’ll use our growing base to mount pressure on all political parties in the run-up to the 
next general election. And we’ll make sure our leaders know that to get elected next 
time, they need to commit to urgently fixing our energy system so it works for people 
and planet. 

 

  

https://unitedforwarmhomes.uk/sign-your-group-campaign
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Create your campaign 

Do you and your community group want to take action on the energy crisis and help 
people struggling to heat their homes? Follow this simple step-by-step guide to creating 
your own local campaign.   

Over the next couple of years, we’ll work together with food banks, housing groups and 
climate activists to build powerful coalitions that force our government to take decisive 
action on the energy crisis. 

Together, we can win the fight for warm homes that don't cost the earth. 

Step 1: Find your campaign partners 
Our campaign goal – warm homes that don't cost the earth – will only be possible if we 
join forces across different interests and work together. Start your campaign journey by 
finding other community groups and local organisations who are passionate about the 
goal. Ask them to pledge their support and commit to taking action together. 

The aim of “step 1” in your campaign is for you and your group to find potential partners 
and secure support for the campaign by asking them to sign the United for Warm 
Homes pledge. 

Take the following steps to help identify potential partners and get you started. 

Community mapping 

Within your group, start by researching and mapping out organisations and other 
community groups in your area who may want to get involved in the campaign. 

It’s particularly important to engage local groups and organisations that represent 
people most impacted by soaring energy bills and the cost-of-living crisis, so that their 
voices are central to the campaign right from the beginning. This could include food 
banks, renters’ unions, mutual aid groups or faith groups. 

You can also think about local businesses who might want to get involved in the 
campaign to support their community. 

Use our guide to community mapping to get you and your group started. 

Make contact 

Now you know who you want to contact, work out how you’ll do it. 

Decide who will make contact. Many hands make light work, so divide your contact list 
up between group members and take advantage of existing relationships where they 
exist.   

Decide how to contact the group. Figure out which online space your target group 
occupies. If they’ve not got a social media presence, can you find an email address or ask 
around for an introduction from a mutual acquaintance? Alternatively, if they host 
regular open meetings, pop along and have a chat in person.   
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Do your research. A personal approach is much more likely to get a response. Mention 
something the group has worked on that has impressed you. Show you care about their 
cause.  

Be friendly, clear, and concise. Outline what you’d like to discuss but avoid going in to 
loads of detail at this stage. Make it clear that you’re equally interested to hear what 
they’re working on and keen to find out how your group can support. 

Present the campaign 

If you’ve agreed to meet up (either in person or online), plan what you want to say. 
Remember, you’re aiming to build a relationship so keep it casual, friendly and open. 
Here are some pointers on what to cover: 

Ask about them. Find out what their group’s working on, what their priorities are and 
how they work.   

Tell them about you. Let them know more about you, what motivates you, and what 
your group has been working on.   

Explain the campaign. Briefly outline what the campaign’s trying to achieve and explain 
that you’d like to work with other local groups who are committed to supporting people 
through the cost-of-living crisis and who want to secure a warm home for everyone.   

Pledging support 

The United for Warm Homes pledge is a way of securing support for the campaign from 
organisations and groups in your community by asking them to add their names to an 
"open letter" calling for action on the energy crisis in your area.  

Ask your potential partners to sign the pledge on behalf of their group or business, to 
help show a united front across the community.  

The pledge allows organisations to signal their support for the campaign, and their 
interest in becoming a campaign partner.  

Photo and social media. Once they sign the pledge, ask to take a photo of them with the 
pledge poster to use on your own social media channels. You can also ask them to post 
the photo on their accounts. Encourage them to keep the poster and display it 
somewhere prominent, for example in their community centre or shop window, to help 
the campaign gain visibility in your community. 

• Download: United for Warm Homes pledge  
• Access: all campaign assets for step 1 
• Order: group resources. 

Working in partnership 

We’ve all got different ways of working, so get your partnerships off to a smooth start by 
following some basic guidelines: 

https://docs.google.com/document/d/1dAxO0Zv2EfycvPJCcQu7PL9n2GeaLAGmQt0wTmCNB1U/edit?usp=sharing
https://docs.google.com/document/d/1dAxO0Zv2EfycvPJCcQu7PL9n2GeaLAGmQt0wTmCNB1U/edit?usp=sharing
https://unitedforwarmhomes.uk/link/step-1-assets-groups
https://unitedforwarmhomes.uk/link/group-resources-order-form
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• Involve partners early in planning processes. This will help ensure that ownership 
of the campaign is shared.   

• Partners bring new perspectives, so be open to change. Be ready to listen and 
adapt how you work, what you’re focusing on, and what activities you run.   

• Remember that groups might have different timelines and resources to you. 
Many services for people experiencing fuel poverty are incredibly stretched, so 
you might need to be patient. If your group has more resources, then you might 
need to do more of the background or admin work.   

• Consider power dynamics. Your group might be more established or be made up 
of people who have historically had greater influence due to socio-economic 
factors. Be aware of your own power and privilege – it’s crucial to ensuring you 
foster inclusivity within your own group, and in your relationships with others.  

• Be a good ally. Don’t just expect them to work on issues you care about. Take the 
time to support their work, campaigns and connected struggles. Read more 
about how to show solidarity with others.   
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Step 2: Organise a kick-off event  
A kick-off event is a great way to launch your United for Warm Homes campaign and 
bring people together who are ready to take action on the energy crisis. Read our guide 
and find out how to work with partners to co-host a successful event. 

The aim of the event is to: 

• share the campaign aim  

• build relationships with local people and organisations who can form part of your 
local United for Warm Homes hub  

• learn about local impacts of the energy crisis  

• plan the first stages of your campaign.  

Help make the event as collaborative as possible by inviting groups who signed the 
United for Warm Homes pledge to get involved in organising, hosting and/ or promoting 
the event. 

Before the event 

1. Date. Decide when to have the event 

• Avoid bank holidays and school breaks when people aren't likely to be free.   

• Consider things like childcare and work hours to help you pick a time which will 
allow the greatest number of people to attend.    

2. Venue. It can be tricky to find the perfect venue, but do your best to ensure its hosted 
somewhere that’s: 

• Accessible. For example, can someone access it in a wheelchair? Would someone 
with hearing difficulties be able to participate?  

• Welcoming. Is the venue welcoming for everyone? Pubs or faith spaces could be 
potentially barriers to people feeling comfortable. Setting up the room with space 
to socialise and providing refreshments can help create a welcoming atmosphere 
too.   

• Well located. Is it easy to get to the venue by public transport?  Is the venue close 
to areas in your community particularly impacted by fuel poverty? You can check 
this using Friends of the Earth’s energy crisis hotspot map.    

• Safe and inclusive. Have a look at our values and policies to ensure your kick-off 
event is safe and welcoming for all attendees. We have guidance on 
safeguarding, risk assessments, and insurance that will help you plan your event 

3. Sign-up page. Create a sign-up page using Action Network, a digital tool that will help 
you keep track of numbers and build your mailing list. You can use our ready-made event 
template, with both English  and bi-lingual  (English and Welsh) versions available. Get in 
touch with us if you’d like an account. 

https://unitedforwarmhomes.uk/energy-crisis-hotspots-map
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Funitedforwarmhomes.uk%2Fvalues-policies-and-insurance&data=05%7C01%7C%7C0659982a46af41b9662f08dac309bcde%7C7218049aa6554e919178f36890fbfd94%7C1%7C0%7C638036743828721912%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=P%2BNBKZZiGUjq%2BhPUG3oJhRZM3%2BgChrDSsrPuES76U1M%3D&reserved=0
https://actionnetwork.org/events/placename-for-warm-homes
https://actionnetwork.org/events/placename-for-warm-homes-2
mailto:%20community@foe.co.uk
mailto:%20community@foe.co.uk
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4. Promotion. Work closely with local organisations and groups you’ve built connections 
with to promote this event widely. You could ask them to share the event with their 
email lists and promote it on social media. 

Remember, you’re aiming to attract people who are passionate about making energy 
bills affordable and keen to take action. 

As a group, you could also: 

• Share the event on your social media channels using our template posts and 
assets. You could tag local fuel poverty organisations you haven’t made contact 
with yet to let them know about the event. 

• Advertise it locally – use our leaflet or customise your own . Good places to do 
this include local community spaces, such as town halls, faith centres and sports 
centres, and community boards in places like local cafes, housing estates and 
supermarkets.   

• Contact your local media to let them know about the event using our template 
press release. Ask them to promote it in the local paper or on the local radio 
station.   

Think about where best to advertise so you can grow the number and diversity of people 
involved, and where you might be able to promote the event to reach the widest 
audience. 

5. Reminder email. Sending an email to remind participants about the event can be 
really helpful and ensure as high a turnout as possible. We’d recommend doing this twice 
– 1 week before the event, and the day before.  

6. Plan your agenda. It's a good idea to plan an agenda before the event so you can keep 
things focused. Use our template agenda to help get you started. 

• Download: all campaign assets for step 2. 

• Access: general campaign assets, including images and presentation. 

• Order: group resources. 

7. Funding. If you need financial support to help promote and run your kick-off event you 
can apply to the United for Warm Homes Fund. 

After the event 

Remember to thank people for coming and to send round a follow up with notes and 
next steps. It’s best to do this within 24 hours of your event to keep the momentum up! 

Make sure to include people who registered but couldn’t make it, as well as all the 
groups that signed the United for Warm Homes pledge. 

You should also formally register your new local United for Warm Homes hub so we can 
keep you updated with campaign resources and upcoming training sessions. 

If you need extra support to host your first event online, get in touch 
at community@foe.co.uk. You and your group can apply for micro-grants to support with 
the cost of the event if needed.   

https://unitedforwarmhomes.uk/link/downloadable-resources-your-campaign
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://www.canva.com/design/DAFNagq88uA/OxOOf-QfTjB-famZqtKvoA/view?utm_content=DAFNagq88uA&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/step-2-campaign-assets
https://unitedforwarmhomes.uk/link/downloadable-resources-your-campaign
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Funitedforwarmhomes.uk%2Funited-warm-homes-fund&data=05%7C01%7C%7C0659982a46af41b9662f08dac309bcde%7C7218049aa6554e919178f36890fbfd94%7C1%7C0%7C638036743828721912%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=VYUM%2FPIwxRV%2BOpe2lZc%2BjWmFVsCn%2FdeJV3Nego%2B2ObM%3D&reserved=0
mailto:community@foe.co.uk
https://unitedforwarmhomes.uk/united-warm-homes-fund
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Step 3: Build local support 
Securing community support for your United for Warm Homes campaign is key to 
showing politicians that there’s widespread demand for action on the energy crisis. Find 
out how to grow public support for the campaign and build momentum in the 
community. 

Choose as many of the following tactics as you like to help communicate the campaign 
message and attract the attention of your local community. 

Set up a petition 

Signing a petition is a quick and easy way for people to show support for the campaign. 
And as the numbers increase, you’ll be able to show local politicians how many people in 
the community are calling for change.   

It’s a good idea to create the petition before you start talking to your community about 
the campaign, so that you’ve got something concrete to offer as an action they can take. 

Read our guidance on creating a petition, including template petition text.  

Meet people face to face 

Building a strong local campaign means getting out into the community and speaking to 
people face to face! Use any or all of the following tactics to cover as much ground as 
possible: 

• Visit your neighbours. Take a street-by-street approach and get as many people 
in the surrounding area to sign your petition as possible.   

• Meet people on their own turf. Ask for a space at local events, libraries, religious 
services, food banks, or other spaces where people gather. Take your message 
to places that people visit regularly.    

• Organise stalls in a busy area, for example in supermarkets or in the town 
centre.   

• Hand out leaflets in places that get regular footfall, like the train station or 
outside schools.   

Use these opportunities to share information about the campaign and get signatures for 
your petition. 

Read our guidance on how to talk to your community about United for Warm Homes.  

Make your campaign visible 

Put up posters. Spread the message by putting up posters on community notice boards, 
in local shops and cafes, and at community centres. Ask people and businesses to put up 
posters in their windows to show their support.   

Think outside the box and don’t just target your usual haunts – reach out to community 
centres, places of worship, local businesses and spaces in the community you’ve not 
visited before. 
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Organise a stunt. Get your creative hats on and think of a memorable way to 
communicate your campaign message.   

A well-executed visual stunt is a great way to get the attention of passers-by, and you 
could even use the opportunity to invite local public figures down to hear about the 
campaign. You could take photos of the stunt to share on social media and gain some 
local media coverage that way too. 

Organise engagement activities 

Appeal to people’s creative side and come up with hands-on ways to get people thinking 
about the energy crisis and warm homes. In the future, we’re hoping to loan out some 
thermal imaging cameras to different hubs, so you could run a "heat mapping" event to 
uncover your area’s leakiest homes and show where insulation is most needed.   

Or you could organise a craft morning and help people make draft excluders with 
campaign slogans stitched on to them. Get creative! 

Use social and local media 

Using social media is an easy way to get your campaign message out and can help reach 
new people. As well as using social media to advertise upcoming events, you can use it 
to promote your petition and share key campaign updates and relevant news stories. 

Media coverage is also a great way to get your message out to people and draw 
attention to your local United for Warm Homes campaign. Ask your local newspaper or 
radio station to publicise an upcoming event, report on a creative stunt, share local fuel 
poverty data and publish quotes from your members. 

As awareness and public support build for your campaign, start thinking about how to 
take the message to the politicians. 

• Download: all campaign assets for step 3. 

• Access: general campaign assets, including images and presentation. 

• Order: group resources. 

 

Don't forget you can apply to the United for Warm Homes Fund if you need financial 
support for your campaign activities.   

https://unitedforwarmhomes.uk/link/step-3-campaign-assets
https://unitedforwarmhomes.uk/link/downloadable-resources-your-campaign
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Funitedforwarmhomes.uk%2Funited-warm-homes-fund&data=05%7C01%7C%7C0659982a46af41b9662f08dac309bcde%7C7218049aa6554e919178f36890fbfd94%7C1%7C0%7C638036743828721912%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=VYUM%2FPIwxRV%2BOpe2lZc%2BjWmFVsCn%2FdeJV3Nego%2B2ObM%3D&reserved=0
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Steps 4 and 5: politics and mobilisation 
The initial focus of the United for Warm Homes campaign is based on building support 
for urgent action on warm homes in your area. Find out about what we've got planned 
for the campaign once that work is complete. 

Once you've completed the first 3 steps, focus will shift to nationwide mobilisation and 
engaging with decision-makers. 

We'll be sharing more details with you soon, but in the meantime here's a quick look at 
what we've got planned: 

Step 4: engage politicians 

Throughout the campaign we’ll ensure our politicians are taking notice, whether that's 
seeing us in local media coverage, out on the streets or at our events.   

But we’ll also need to take the campaign direct to their door to show them how much 
support we have and lay out our demands.   

We'll provide you with lots of guidance to help you engage your MP (or MS in Wales, or 
MA in Northern Ireland), including advice on how to get in touch with them, what to say, 
and how to make sure they listen.   

Step 5: mobilise 

As our local campaigns build momentum and our power grows, we’ll join forces to make 
our voices heard nationwide.   

Working closely with the Warm This Winter coalition, we’ll take to the streets for 
demonstrations, organise UK-wide weeks of action, engage millions with online petitions 
and lobby our politicians en masse. 

Ahead of any mobilisations, we'll provide props and templates to help you make the 
most of each moment. 

Neighbourhood by neighbourhood, we’ll build a national movement strong enough to 
make sure that whoever wins the next general election, they're committed to the 
strongest possible action to transform our failed energy system so it works for both 
people and planet.  

Make sure to read our United for Warm Homes values and policies, including guidance 
on insurance and protesting safely, before planning any mobilisations 

  

https://www.warmthiswinter.org.uk/
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Funitedforwarmhomes.uk%2Fvalues-policies-and-insurance&data=05%7C01%7C%7C0659982a46af41b9662f08dac309bcde%7C7218049aa6554e919178f36890fbfd94%7C1%7C0%7C638036743828721912%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=P%2BNBKZZiGUjq%2BhPUG3oJhRZM3%2BgChrDSsrPuES76U1M%3D&reserved=0
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How to guides 

A guide to community mapping 
The success of the United for Warm Homes campaign is reliant on building strong 
partnerships within your community. This guide explains how to map potential partners 
to work with on your campaign. 

In order to build a strong coalition, you need to have a good understanding of your local 
context and how different demographics are impacted by the cost-of-living crisis.  

Community mapping is an exercise used at the beginning of a project to help identify 
potential partners in the area, whether that’s individuals, organisations or groups. For the 
United for Warm Homes campaign, a community map might include: 

• tenants' associations 

• faith groups 

• food banks 

• charity shops. 

A good community map is critical to the success of your campaign, so take the time at 
the beginning of your campaign journey to carry out this exercise as a group. It’ll help 
you:  

• identify potential partners  

• highlight gaps in your understanding of the community and the support and 
services that already exist 

• lay the foundation to your campaign plan.  

Map who you know 

Individually list as many groups and organisations as you can think of. You could write 
these on post-its if you’re doing the exercise in person.  

Top tip: Don’t just put down groups of people you know well. The idea is to include as 
many groups in your community as you can at this stage, thinking beyond the usual 
suspects to widen your connections.  

Come together as a group and collate your lists. There’s likely to be lots of overlap and 
repeated organisations. Group the examples under obvious themes, i.e., “housing 
groups” or “charity shops”. 

If you’re hosting this meeting online, you can carry out the exercise using Google 
Jamboard or Google docs.  

Broaden your thinking 

Now you’ve done your initial brainstorm, take a look at the below categories to see if it 
prompts you to add any more.  

• Faith groups (mosques, churches, synagogues). 
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• Service providers (food banks, Citizen’s Advice). 

• Community groups (social clubs, women’s unions, cultural associations, mutual 
aid groups). 

• Groups that work with a specific demographic, including: LGBTQ+ people; 
women’s organisations; a specific age group e.g., youth clubs, students' unions, 
seniors’ groups; disabled people; people of colour and other marginalised 
ethnicities. 

• Educational establishments (schools, colleges, universities). 

• Local groups that campaign on specific issues (anti-racism, housing, health, 
poverty). 

• Housing and resident groups (tenants associations, housing unions). 

• Community Energy Groups. 

• Local businesses  

It’s particularly important that you reach out to local groups and organisations that 
represent people most impacted by high energy bills and the cost-of-living crisis, to 
make sure their voices are central to the campaign from the beginning.   

If there are gaps and you can’t think of relevant groups based on the categories above, 
do some research to find if there are groups working in this area you might not know 
about.  

Add detail to each group 

Quickly organise what you know about each group to help you prioritise who to contact. 
This will be a good base to work from when you start contacting the people on your 
map.  

To do this, create a table with key headings and fill in what you know about each group. 
For example:  

 

Prioritise who to contact 

Consider the following to help you prioritise who to reach out to:   

• Who on your map works with people experiencing fuel poverty? This might be by 
providing direct support or working with a specific demographic who we know 
are most vulnerable to the impacts of the crisis, including people with disabilities, 
young people and people of colour.  

• Are any of the groups involved in community outreach programmes and have 
regular contact with members of the public?  
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• Which groups don’t you have a connection to yet and might be a good contact to 
broaden your network?  

As a group you can circle the organisations you think best meet these criteria and 
prioritise them as the first groups to reach out to.  

Start building relationships 

Once you’ve got your list, it’s time to start building relationships. Find out more about 
how to reach out and start the conversation. 
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Standing with your community 
The key to being a good ally is showing support for the things that matter most to your 
partners. As we form community coalitions and work together to tackle the energy 
crisis, find out how you can show support for your partners. 

To protect our basic needs and ensure everyone can afford to heat their home, we need 
to bring communities together and build a national movement that’s too powerful to 
ignore. 

Communities across the UK are battling poor housing, structural racism, poverty, climate 
change, and more. These issues are systemic and interlinked, but so are the solutions. 

By standing in solidarity with each other, we can overcome challenges together and 
achieve our common goals. 

Building local solidarity 

The cost-of-living crisis affects us all, but it impacts people differently depending on 
things like income, age and ability. For many people in our communities, the increase in 
energy prices creates an impossible choice between heating and eating. We need an 
urgent transformation of our failed energy system. But this won’t happen overnight, and 
it’s essential we act now to support those in the most difficulty. 

To do this, we need to build partnerships and show solidarity with groups on the frontline 
of the cost-of-living crisis, like food banks and community centres. 

How to show solidarity 

There are lots of ways to show solidarity with local community groups. Before you plan 
what you can do start by asking yourself these two key questions: 

1. What does your community need most? Whether you're already working in a 
coalition or starting to reach out to potential campaign partners, the most 
important thing to do first is ask what you can do to support their work. They’re 
likely to be under a lot of pressure responding to the cost-of-living crisis, so the 
last thing we want to do is create more work for them. Ask them what their 
biggest challenges are and how you can help tackle them. Whether that’s by 
helping to raise money, finding more volunteers, raising awareness, or putting 
pressure on decision makers. 

2. What skills do you have to offer? Sit down with your group and map out the skills 
you have. These might come from your groups’ campaigning experience, or from 
people’s personal or professional lives. For example, are you a social media pro, a 
whizz with numbers, or just good at chatting and getting to know people? These 
skills might be just the thing your partner needs! 

Showing up for your community 

Once you’ve mapped out what’s needed and the skills you can offer, start planning how 
you can support your local community. For example: 

• Raise money. Lots of community organisations provide important services like 
social events, emergency food parcels, or advice. These things cost money to 
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deliver and are often reliant on donations. Could you support the organisation by 
fundraising for them or collecting donations of food and essentials? 

• Volunteer. Could you and your group give some regular time to your local 
community group to support their work? A few hours a week making teas and 
coffees, driving to collect supplies, or helping virtually with social media or admin 
might be just what’s needed. 

• Raise awareness. If the organisation wants to raise its profile and share what it’s 
doing with the community, you could help by spreading the message within your 
own networks or posting on social media. This could help bring in funds, recruit 
volunteers, and build pressure locally. 

• Speak out. If your group has lots of experience campaigning you might be able to 
help your partner speak out about the problems they’re tackling. Offer to help 
them write a press release to get local media coverage, or a letter to the council 
or local MP to make sure they’re aware of what’s going on in their community. 
This could really help build pressure to tackle the root causes of the issue. 

• Keep in touch. During the pandemic, many communities set up mutual aid groups 
to keep in touch and offer help with things like shopping. The current cost-of-
living crisis needs a similar response. Could your group set up a local WhatsApp 
or Facebook group to help point those struggling towards expert advice and help 
them feel less isolated? 

The great thing about working together in solidarity is that we get to learn lots of new 
ideas from our community. So, make sure to develop your ideas with them. 

By following these steps and working together we can help our communities stay 
motivated, support those facing fuel poverty, and build a movement that can change 
things for the better. 
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How to create a petition and grow your mailing list 
A petition is a great way to spread your message and demonstrate public support for 
warm homes that don’t cost the earth. Here’s how you can set one up and use it to make 
your campaign stronger. 

To secure warm homes for everyone, we need as many people as possible to get 
involved. The more people involved in your campaign, the stronger and more impactful it 
will be.  

When you have a strong and diverse support base, it’s easier to show politicians that it’s 
in their best interest to act on warm homes for all. A big campaign group that includes 
people from a range of backgrounds and experiences will make you impossible to 
ignore! 

One way to build strong support is to set up a petition. A petition is an effective way of 
growing your mailing list, recruiting new people to your campaign and demonstrating to 
decision-makers that there’s collective support for our solutions to the energy crisis. 

Setting up your petition 

You’ll need two versions of your petition – an online version and a paper version to use at 
in-person events. 

We recommend using the below petition wording so that we’re all calling for the same 
thing across the country. This will make our collective voice even stronger and help 
amplify our demands. 

Petition for England:  
I demand the UK government acts now to:  

1. Provide urgent additional financial support to keep people warm.  

2. Fund an emergency programme to insulate our homes.  

3. Transform our failed energy system to work for people and planet, not profit.  

Petition for Wales 
I call on the Welsh government to: 

1. Ensure there's enough emergency support for vulnerable households to keep 
warm this winter. 

2. Urgently introduce an ambitious Warm Homes programme to insulate our homes. 

3. Prioritise an energy system for Wales based on renewable energy and low carbon 
heating. 

Petition for Northern Ireland 
I demand Northern Ireland Ministers act now to:  

1. Provide urgent additional financial support to keep people warm.  

2. Fund an emergency programme to insulate our homes.  

3. Transform our failed energy system to work for people and planet, not profit. 
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For your online petition, we recommend using Action Network – a digital platform 
designed to support local campaigning. You can use our ready-made petition templates, 
with versions for England , Wales and Northern Ireland  available. If you'd like an Action 
Network account, get in touch. Watch our training on how to use Action Network.   

The paper version of your petition can be used instead of a sign-up sheet at events. Be 
sure to include space for people to add their names, email addresses and phone 
numbers.  

Both versions will need to include the correct wording for people to opt-in to receive 
communication from you. The wording in the template petition text is GDPR-compliant, 
so we’d encourage you to copy that to ensure you have consent to keep in touch with 
people about your campaign.  

When to use your petition 

You should use your petition at every possible opportunity to keep building your support 
base and collective power. For example: 

• Share your petition on social media as much as possible. Whenever you share 
information about your campaign online, it’s important that you include an action 
for people to take if they want to get involved – your petition will be great for this. 
Create a short link of the petition using bitly.com  or tinyurl.com  to make it easier 
to include in posts. 

• Take a paper version of your petition to in-person events or activities you’re 
involved in. This way you can make the most of any connections you make while 
out in your community. Be sure to include the correct “opt-in” wording so you 
have permission to contact people after the event. Use the template petition 
wording if you’re unsure. 

• Contact your local media outlets. Send a press release or letter to the editor to 
let them know that your community is coming together to fight for warm homes. 
Create a short link for your petition so that it’s easier to print.  

• Include your petition on your posters and leaflets so people can easily get 
involved if they see information about your campaign when they’re out and about. 
Again, a short link is best for this. 

• Share your petition with your local MP. When you’ve got enough signatures, you 
should hand in your petition so your MP knows how many people in your 
community support your campaign.  

As more people sign your petition and join your mailing list, it’ll be important to keep 
them engaged. Stay in touch with your mailing list at regular intervals – no more than 
once a week ideally.  

If someone’s taken action with you once, it’s quite likely they’ll do so again. You just need 
to give them the opportunity. Offer something for everyone to get involved with – from 
those happy signing petitions to those who would like to come along to meetings – so 
you can keep growing your campaigning hub and make our demand for the right to a 
warm home too powerful to ignore!  

https://actionnetwork.org/petitions/ask-the-uk-government-to-take-action-for-warm-homes
https://actionnetwork.org/petitions/ask-the-welsh-government-to-take-action-for-warm-homes
https://actionnetwork.org/petitions/ask-northern-ireland-ministers-to-take-action-for-warm-homes
mailto:community@foe.co.uk
https://youtu.be/YjY-y7bh-0w
https://unitedforwarmhomes.uk/link/step-3-campaign-assets
https://bitly.com/
https://tinyurl.com/app
https://unitedforwarmhomes.uk/link/step-3-campaign-assets
https://unitedforwarmhomes.uk/link/step-3-campaign-assets
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How to talk to your community about the campaign 
Community support is key to the success of your campaign. This guide will help you feel 
confident going out into the community to talk to people about United for Warm Homes. 

We’re taking this campaign out into our communities to attract public support and build 
a powerful movement for change.  

Whether you’re chatting to people on a stall in your town centre, in a college or shopping 
centre, or on their doorstep, get familiar with this script and use it as a base to help guide 
the conversation.  

Script for community conversations 

Hi, my name's [your name]. I’m part of a new campaign called [your area e.g., Newcastle] 
for Warm Homes. We’re campaigning to help lower energy bills and keep people warm 
this winter. Can I ask, have your energy bills gone up in the last year?  

(Leave space for them to reply.)  

Even with the government’s price freeze announcement, average energy bills have 
almost doubled in the past 12 months, while other everyday costs like food and clothing 
have also gone up and wages have stagnated.  

Millions of us are worried that we won’t be able to keep our homes warm this winter. Did 
you know that locally... (Use this Near You tool to find a couple of local stats.)  

The UK has some of the worst-insulated homes in Europe. So, we’re wasting a shocking 
amount of money as climate-wrecking heat escapes through our walls, roofs, floors and 
ceilings.  

And meanwhile, soaring gas prices mean that oil and gas companies are making record-
breaking profits, while we’re left to pick up the huge costs to people and planet. It’s not 
fair.  

Will you sign our petition to demand that the government provides more financial 
support to keep people warm this winter, rolls out an emergency insulation programme, 
and fixes our failed energy system to work for people and planet over profit? (Read our 
guidance on creating a petition.)  

If they sign: 

• Thank them. Let them know that groups across the country are collecting 
signatures, and that we’ll be handing them in to the government as well as our 
local MP. 

• Encourage them to tick the boxes if they’d like to stay in the loop about the 
campaign as it progresses.  

• Tell them about other ways they can get involved, e.g., what actions and activities 
you’ve got planned, and any upcoming meetings or events.  

If they don’t sign:  

https://takeclimateaction.uk/near-you/local-authority
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• Thank them for their time anyway. Offer them a leaflet to take away to read more 
about the campaign or point them to unitedforwarmhomes.uk for more 
information.  

Sensitive topics 

Important to note: People across the country are struggling to pay their bills. You may 
speak to people who open up to you about their difficult personal circumstances. In this 
situation, don't offer financial advice. Instead, signpost them to respected 
organisations who can help. You may find it useful to print our flyer listing these 
organisations, plus additional local services, so that you have them ready to give to 
people if needed.  

Conversation tips 

You can’t predict exactly what people will say or how the conversation will go, so here 
are a few more general tips to help you navigate conversations.  

• Be concise. People typically won’t have long to stay and chat. Give a quick 
overview of the campaign before asking them to sign the petition. If someone's 
interested in talking more about the details of the campaign, you can continue 
the conversation after they sign.  

• Listen. Make sure you’re giving space for them to share their thoughts and 
respond to what they’re saying. Find out a little bit about the person you’re 
speaking to and build a friendly rapport. 

• Make the topic accessible. People have different levels of knowledge and 
understanding of the topic, so try not to use jargon or over-complicate things. 
You’re not there to have a detailed policy debate, so stay focused on the big 
picture – that everyone deserves a warm home that doesn’t cost the earth.  

• It’s ok to walk away. End a conversation if it doesn’t feel productive, for example 
if someone is resolutely opposed to the campaign. Politely thank the person for 
their time and move on to speak with another member of the public. Your time is 
best spent talking to people who either agree with the campaign aims or are 
easily persuadable. 

• Practice makes perfect. It can be daunting speaking to strangers. Why not have 
a practice session with the rest of your group, taking turns to be different 
members of the public. You’ll quickly work out your best opening line, and how to 
keep people engaged.  

  

https://unitedforwarmhomes.uk/join-fight-warm-homes
https://unitedforwarmhomes.uk/worried-about-your-energy-bills
https://unitedforwarmhomes.uk/worried-about-your-energy-bills
https://unitedforwarmhomes.uk/link/step-3-campaign-assets
https://unitedforwarmhomes.uk/link/step-3-campaign-assets
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How to get your campaign in the local media 
Public trust in local news reporting is far higher than in national media, making it a 
valuable way to reach your audience and build support for warm homes locally. From 
identifying which media to target to talking confidently about United for Warm Homes, 
find out how to create your own local newspaper, TV and radio opportunities. 

Why go local? 

Using news outlets that operate in your area can help generate publicity for your 
campaigns and events, recruit new members and organisations to your cause, and win 
public favour. A big newspaper splash or TV report can be a powerful way to grab local 
decision-makers’ attention too.  

Local media coverage can also help to build a more complete national picture of an 
issue, such as the need for warm homes. Widespread coverage makes it easier for 
journalists to spot trends across the country where communities have shared or similar 
experiences.   

What makes a good story? 

The first step is finding an idea that will appeal to journalists. It’s worth remembering 
that news desks are inundated with emails and press stories, so any idea has to stand 
out. It could be a campaign launch event, a protest or demonstration, a creative visual 
stunt or even some interesting research that could make a killer headline.  

When brainstorming ideas, it’s important to consider these questions:   

• What am I offering that’s new?   

• Has this been done before?   

• How does this add to the conversation?   

• Would I want to read this news story?  

• Does it spark debate about issues impacting local people?   

Essential press materials 

Once you’ve got your idea, it’s time to write a press release notifying journalists about 
your plans. It needs to be enticing to news outlets and give them enough information to 
cover your story, but it also needs a good news hook and a snappy headline. Including a 
quote from your group is always a good idea.  

Here are some recent examples from the Friends of the Earth press office to give you a 
flavour of how to construct a press release. If you’re planning to hold a kick-off event to 
launch your warm homes campaign locally, you can use this press release template to 
get you started.  

Another valuable way to land coverage is by submitting a letter to your newspaper’s 
letters page. The letters pages remain some of the most read pages in newspapers and 
are a great way to ignite debate and get people thinking. Letters must be no longer than 

https://friendsoftheearth.uk/latest/press-releases
https://unitedforwarmhomes.uk/download/kick-event-press-release-template


21 
 

 

unitedforwarmhomes.uk 

200 words and should be sent by email to the Letters Editor. Use our template letter as a 
basis for your submission. 

Where should I pitch my story? 

Find out which local news outlets cover your area. You may already be aware of your 
local paper or radio station, but there’s probably more on offer than you realise. 

• Print publications. For newspapers, there may be hyperlocal titles that serve 
small areas like villages, as well as much larger titles that cater to your county or 
even region. Meanwhile, local magazines can be a great way to land interviews 
and in-depth features.  

• Radio. You might have a local BBC radio station in your area, which is a good 
place to start, but there are also a host of commercial radio stations that run daily 
news bulletins featuring local stories. Heart, Capital and Smooth are just a few 
that might operate where you live. Community radio stations are also worth 
consideration, as many have a dedicated and healthy listenership.  

• TV. The BBC and ITV both have a regional network of television stations 
throughout the country, so find out which programmes cater to your area and 
make sure to add them to your contacts list. In some areas there are also 
independent TV stations that provide news locally, for example London Live, or 
the That’s TV or Local TV brands. 

• Online. Digital media consumption consistently outperforms traditional news 
these days so it’s important to have some digital outlets on your target list. All 
newspapers will have their own websites but there are now many other news 
sites that are exclusively online. The good thing about digital news is that it can 
also be shared widely on social media.  

How to get in touch 

Most traditional news desks will have a generic email or telephone number on their 
website that you can use to contact about upcoming stories. Never shy away from 
picking up the phone – often this is the best way to find out who you should be speaking 
to, offer up spokespeople or pitch a story quickly. 

If you have a certain journalist in mind, check if their email address is listed on their news 
outlet’s website. If not, it’s worth checking if they have a Twitter profile – many 
journalists include their email addresses in their bio. 

Success: they want to cover your story 

You’ve sent out your press release, and good news – they want to cover your story. 
Perhaps they’ll write an article using what you’ve written, or maybe they’d like to 
interview you on TV or radio. In any case, it’s good to have a clear idea of the key 
messages you’d like to get across if you ever need to speak to journalists. 

 

 

 

https://unitedforwarmhomes.uk/link/step-3-campaign-assets
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United for Warm Homes – key messages for your local campaign 

• Millions of us are worried that we won’t be able to keep our homes warm this 
winter. Too many are facing impossible choices. No one should have to keep the 
heating off to afford to buy food. 

• We’re trapped in heat-leaking homes that are damp, cold and expensive to keep 
warm. 

• Soaring gas prices mean record-breaking profits for the oil and gas companies 
fuelling both the cost of living and climate crises, while we’re left to pick up the 
huge costs to people and the planet. 

• Some of us are being harder hit by this crisis than others. 

• Even with the government's price freeze, the average energy bill has almost 
doubled in 12 months. That’s why more emergency support, targeted at those 
most at risk, is urgently needed to keep people warm and well this winter. 

• We have the solutions that will cut both bills and emissions: insulating our heat-
leaking homes - which can save hundreds on the average energy bill each year 
– and rapidly ramping up the production of clean, renewable power to end our 
reliance on costly gas for good.  But we need the government to act now.  

• [Your location] for Warm Homes is a new partnership of local groups bringing 
communities together to help protect each other from the impacts of rising bills, 
and to demand the right to a warm home. By working together, we can help those 
most at risk from the cost-of-living crisis and win the fight for warm homes that 
don’t cost the earth.   
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Campaign resources 

We’ve got lots of resources to support your campaign, from printed posters and social 
media assets, to template press releases and petitions. All resources are linked from the 
website, but you can also find them all listed below. 

 

General campaign resources 

• Downloadable  
o Campaign presentation  
o Campaign poster (English) 
o Campaign poster (Welsh and 

English) 
o Images to use for your 

campaign  
• Order printed copies 

o Campaign leaflet (English or 
bilingual English/Welsh) 

o Campaign poster (English or 
bilingual English/Welsh) 

o Campaign placards (English or 
bilingual English/Welsh) 

Step 1 – Building Partnerships  

• Downloadable 
o United for Warm Homes pledge 
o Pledge poster (English)  
o Pledge poster (Welsh and 

English)  
o Step 1 social media guide 
o Step 1 social media assets 

(English) 
o Step 1 social media assets 

(Welsh and English) 
• Order printed copies 

o Pledge poster (English or 
bilingual English/Welsh) 

Step 2 – Kick-off event  

• Downloadable 
o Kick-off event press release 

template 
o Kick-off event template agenda 
o Kick-off event promotional 

leaflet/poster 
o Step 2 social media guide 

o Promotional social media assets 
(English) 

o Promotional social media assets 
(Welsh and English) 

• Editable  
o Kick-off event promotional 

leaflet/poster (editable) 
o Promotional social media 

assets (editable) (English) (1:1 
version or 9:16 version) 

o Promotional social media 
assets (editable) (Welsh and 
English) (1:1 version or 9:16 
version) 

• Action Network events 
o Kick-off event sign up page 

(English) 
o Kick-off event sign up page 

(Welsh and English) 

Step 3 – Building local support 

• Downloadable 
o Warm Homes template 

printable petition – England 
o Warm Homes template 

printable petition – Wales 
o Warm Homes template 

printable petition – Northern 
Ireland 

o Worried about your energy 
bills flyer (editable) 

o Letter to editor template 
• Action network petitions 

o Warm Homes template 
petition – England 

o Warm Homes template 
petition – Wales 

o Warm Homes template 
petition – Northern Ireland 

https://docs.google.com/presentation/d/1WEkUrPyhD6wccVDu-DcNA4eGLfx7_hHj/edit?usp=sharing&ouid=111241359549488353463&rtpof=true&sd=true
https://drive.google.com/file/d/1iYebF4f3NF8yHmv7EhKl_lMi9aWbPAT6/view?usp=sharing
https://drive.google.com/file/d/1np31O-6hvecJF7b0vmNNmKd4m-HpvyVY/view?usp=sharing
https://drive.google.com/file/d/1np31O-6hvecJF7b0vmNNmKd4m-HpvyVY/view?usp=sharing
https://drive.google.com/drive/folders/1_NJ_qUIOEKAFTb4rFBJWfBqGQwVuf8u-?usp=sharing
https://drive.google.com/drive/folders/1_NJ_qUIOEKAFTb4rFBJWfBqGQwVuf8u-?usp=sharing
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://docs.google.com/document/d/1dAxO0Zv2EfycvPJCcQu7PL9n2GeaLAGmQt0wTmCNB1U/edit?usp=sharing
https://drive.google.com/file/d/1AhbicnG5nhe1B7C-ZMCt4041GjeLhoLs/view?usp=sharing
https://drive.google.com/file/d/1zp4FmRoCCbfXJiwtBE027EfsAzjrLihi/view?usp=sharing
https://drive.google.com/file/d/1zp4FmRoCCbfXJiwtBE027EfsAzjrLihi/view?usp=sharing
https://docs.google.com/document/d/1HT2m39GtJb0Jx63ONCD_Tq8Cj4JCkKut5pr6hvpViYg/edit?usp=sharing
https://drive.google.com/drive/folders/1aMHVNCm9YtoY-Pt4IVmLgOqtUgMsLZWL?usp=sharing
https://drive.google.com/drive/folders/1aMHVNCm9YtoY-Pt4IVmLgOqtUgMsLZWL?usp=sharing
https://drive.google.com/drive/folders/1h_MUt9_0Gur3I9v88gY-_3BK8kyPZhjw?usp=sharing
https://drive.google.com/drive/folders/1h_MUt9_0Gur3I9v88gY-_3BK8kyPZhjw?usp=sharing
https://unitedforwarmhomes.uk/link/group-resources-order-form
https://docs.google.com/document/d/1u0Oi2GKIvkWrASe5-_L4EqvK0GYSBgvP/edit?usp=sharing&ouid=111241359549488353463&rtpof=true&sd=true
https://docs.google.com/document/d/1u0Oi2GKIvkWrASe5-_L4EqvK0GYSBgvP/edit?usp=sharing&ouid=111241359549488353463&rtpof=true&sd=true
https://docs.google.com/document/d/1TCHiLPNryNIBZfRIc59mYM03yqvNv38h/edit?usp=sharing&ouid=111241359549488353463&rtpof=true&sd=true
https://drive.google.com/file/d/15MK1BUZXQfPZNxJXHYTTDQLRxBgN5Aug/view?usp=sharing
https://drive.google.com/file/d/15MK1BUZXQfPZNxJXHYTTDQLRxBgN5Aug/view?usp=sharing
https://docs.google.com/document/d/1yjIvQECa-W-O1JDzGQ3QSffg9dNXJqx3/edit?usp=sharing&ouid=111241359549488353463&rtpof=true&sd=true
https://drive.google.com/file/d/1Tl-QPNzzc0YQeVNR0XEu6aFnaP7PLvaQ/view?usp=sharing
https://drive.google.com/file/d/1Tl-QPNzzc0YQeVNR0XEu6aFnaP7PLvaQ/view?usp=sharing
https://drive.google.com/file/d/1YV6jXaNUSAVC2IU5rri6qxP4Aw_AICQN/view?usp=sharing
https://drive.google.com/file/d/1YV6jXaNUSAVC2IU5rri6qxP4Aw_AICQN/view?usp=sharing
https://www.canva.com/design/DAFNagq88uA/OxOOf-QfTjB-famZqtKvoA/view?utm_content=DAFNagq88uA&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNagq88uA/OxOOf-QfTjB-famZqtKvoA/view?utm_content=DAFNagq88uA&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNajh-W80/x8YifbaRUVO8H5AwDE10gA/view?utm_content=DAFNajh-W80&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNajh-W80/x8YifbaRUVO8H5AwDE10gA/view?utm_content=DAFNajh-W80&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNhVfb2rY/2z5-jmCudgoIT5iCDNzypQ/view?utm_content=DAFNhVfb2rY&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNavt3TRA/WmX_tvfuJZawBV_pPbi4dw/view?utm_content=DAFNavt3TRA&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNhVgR390/sDr8Fd6lqCwbDIdQD1wkvA/view?utm_content=DAFNhVgR390&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAFNhVgR390/sDr8Fd6lqCwbDIdQD1wkvA/view?utm_content=DAFNhVgR390&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://actionnetwork.org/events/placename-for-warm-homes
https://actionnetwork.org/events/placename-for-warm-homes
https://actionnetwork.org/events/placename-for-warm-homes-2
https://actionnetwork.org/events/placename-for-warm-homes-2
https://docs.google.com/document/d/12qU4cc37a3QmdRPrTOov7bsmZoEdBhDm/edit?usp=share_link&ouid=111241359549488353463&rtpof=true&sd=true
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Support for your campaign 

Sign up to the campaign 

To take part in United for Warm Homes and hear about all the latest updates, trainings, 
and resources make sure you sign up to the campaign.  

United for Warm Homes Training 

There are regular trainings on offer to help you plan your campaign, build partnerships in 
your community, and develop new tactics to call for warm homes. Look out for the latest 
training on the United for Warm Homes website.  

Worried about your energy bills? 

If you or others in your community are worried about their energy bills you can find the 
details of organisations that can help on our website. This information is also available as 
a printable flyer, which you can edit to add information about local support. 

Want to find out more? 

If you want to find out more about the energy crisis and what our campaign is calling for, 
have a look at our articles on the energy crisis, fuel poverty, and heating and insulation. 

United for Warm Homes Fund 

The United for Warm Homes Fund is open to community groups who’ve signed up to 
take part in the United for Warm Homes campaign and all United for Warm Homes hubs.  
 
Grants will normally be awarded for standalone campaign projects or to support hub 
health. This could include promotional materials for an event, equipment for an action, 
venue hire, celebration of campaign successes, recruitment initiatives etc.  
 
Grants won’t be awarded for everyday group running costs (e.g., phone bills, internet 
connection, basic stationary costs), or ongoing funding needs.  
 
Find out more and apply.  
 
Values and Policies 

All registered United for Warm Homes hubs are expected to adhere to values and 
policies to help your hub to work well together and navigate any data or legal-related 
concerns you might have. These policies include data protection, political impartiality, 
protest, safeguarding and insurance 

Contact us  

If you have any questions, send as an email at community@foe.co.uk  

When you sign up to United for Warm Homes your regional staff member will get in 
touch to offer you support with your campaign.  

https://unitedforwarmhomes.uk/sign-your-group-campaign
https://unitedforwarmhomes.uk/
https://unitedforwarmhomes.uk/worried-about-your-energy-bills
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https://unitedforwarmhomes.uk/heating-and-insulation
https://unitedforwarmhomes.uk/united-warm-homes-fund
https://unitedforwarmhomes.uk/values-policies-and-insurance
https://unitedforwarmhomes.uk/values-policies-and-insurance
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